Geelong Youth – Glossary of Terms
This glossary explains the key terms used throughout the Have Your Say questions.

Brand Foundations
Brand
The overall perception of Youth Gelong. 
How it looks, sounds, feels and shows up in the community.
Brand Refresh
An update to the existing brand.
This means refining the visuals, language and tone without starting from scratch.
Brand Direction
The overall path the brand will take moving forward.
It guides how Youth Geelong should present itself.
Brand Personality
If Youth Geelong were a person, who would it be?
This defines its character and human traits.
Voice & Language
Brand Voice
The consistent way Youth Geelong sounds across social media, the website, workshops and events.
Tone Direction
The balance between different qualities — for example serious or playful, professional or casual.
Tone can shift depending on the situation but should always feel consistent.
Language & Empowerment
The words and phrases Youth Geelong uses, and how they make people feel; confident, safe, supported or empowered.
Messaging
The key ideas and themes Youth Geelong communicates consistently.

Visual Identity
Visual Identity
The full visual system of the brand.
This includes colour, typography, imagery, graphic elements and the logo.
Colour Direction
The overall feeling created by the colour palette.
Colour strongly influences emotional impact.
Typography & Text Style
The style of lettering used like bold, handwritten, minimal or decorative.
Typography affects whether the brand feels serious, creative, calm or expressive.
Fonts
The specific typefaces chosen for consistency and readability.
Imagery & Visual Style
The types of photos, illustrations or graphics used.
This helps the brand feel real, community-led, creative or professional.
Graphic Elements
Supporting visual devices such as shapes, patterns, overlays or icons that help create a recognisable look.
Logo
The primary visual mark used to identify Youth Geelong.
The logo is one part of the visual identity, not the brand itself.
Brand Expression
Brand in Action
How everything comes together (voice, tone, personality and visuals) in real life.
This is how Youth Geelong shows up across programs, campaigns and community spaces.
